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Item 7.01 Regulation FD Disclosure.

On December 3, 2007, The Interpublic Group of Companies, Inc. presented at the UBS Global Media & Communications Conference and posted its presentation at this conference on its
website. A copy of the presentation is attached hereto as Exhibit 99.1 and incorporated by reference herein.

Item 9.01 Financial Statements and Exhibits.

Exhibit 99.1: Presentation dated December 3, 2007 (furnished pursuant to Item 7.01).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

THE INTERPUBLIC GROUP OF COMPANIES, INC.

Date: December 3, 2007 By:__/s/ Nicholas J. Camera

Nicholas J. Camera
Senior Vice President, General Counsel
and Secretary
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Organic Revenue Growth
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Strengthened financial profile with improved
controls and better transparency

New senior leadership at all major agencies
and marketing disciplines

Strategic realignment of key assets

» Industry-first combination of accountable marketing and
consumer advertising

- Differentiated approach to media

Investment behind high-growth disciplines and
geographic markets




VMcCannWorldgroup
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Deep relationships with many of the world’s top marketers

Have invested to bolster strength in all regions and
marketing disciplines:

» MRM Worldwide (CRM / digital)
» Momentum Worldwide (event marketing / promotions)

» McCann Healthcare Worldwide

Continues to be best-in-class provider of integrated,
global marketing solutions




DRAFTFCB

Launched in 2006, innovative global model blends
complementary skills

~ Traditional creativity and modern CRM tools deliver integrated,
accountable programs

> Industry-leading ROI focus

* Well-received by clients and industry




* New management in all key hub markets

* Specializes in “high value creative ideas” platform for
leading multinational marketers

* Partners with best-in-class specialists within IPG

* Goal: have Lowe return to profitability in 2008




Unique roster of full-service agencies
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Strong offerings in high-growth disciplines

Weber Shandwick — world’s most respected global PR agency
Jack Morton — world leader in experiential marketing

Octagon — represents top athletes / sporting events
Futurebrand — branding and corporate identity specialist

Magna Global Entertainment — award-winning branded entertainment unit

Translation — recently acquired leading urban / youth marketing agency
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Aligns Initiative Media and Universal McCann with our
leading global networks

As a result, media experts at the table with brand
planners and creative directors as equal partners

“Interdependence” model leads to integrated planning
solutions required by clients today
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Today, an average of 13 major IPG units serve a top ten client, up from 8 in 2002,

2007 Integrated Marketing Solutions

MNumber of countries where MNumber of major IPG units
we service the client working with the client

GM 41 16
J&J 49 19
L'Oreal 46 1
Mastercard 45 9
Microsoft 38 1
Nestle 49 15
SC Johnson 44 9
Unilever 38 12
Verizon 3 19




DraftFCB

McCann
Worldgroup

Unigue offerings
Strong roster of blue-chip clients
Improved talent

Flexible model for integrated programs
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~ Continue to build on improved revenue growth

Further strategic investment behind high-growth
opportunities

Digital
BRIC markets

~ Significant operating margin expansion




* Top financial management priority

Addressing headcount in non-revenue
supporting roles

- Enhancing account management and staff
utilization technology and practices

* Targeting salaries & related expenses
<60% of revenues




2005-06

- Began strengthening
financial controls

» Enhanced liquidity and
financial flexibility

» Established best-in-
class corporate
governance practices

» Stabilized corporate
leadership and began
to recruit new talent




2005-06

- Began strengthening
financial controls

» Enhanced liquidity and
financial flexibility

» Established best-in-

class corporate
governance practices

» Stabilized corporate
leadership and began
to recruit new talent

2006-07

« Successful in recruiting

new management across
operating units

- On front foot strategically:

DraftFCB, media model

* Investing in high-growth

disciplines and
geographies

» Restored organic growth

trajectory

* On track to be SOX

compliant by end of 2007




2005-06

- Began strengthening
financial controls

+ Enhanced liquidity and
financial flexibility

+ Established best-in-
class corporate
governance practices

» Stabilized corporate
leadership and began
to recruit new talent

2006-07

« Successful in recruiting

new management across
operating units

- On front foot strategically:

DraftFCB, media model

* Investing in high-growth

disciplines and
geographies

* Restored organic growth

trajectory

* On track to be SOX

compliant by end of 2007

2008 Goals

* Further refine our

offerings to meet
emerging client needs

Maintain competitive
organic growth
performance

Achieve margin target
of 8.5-9.0%
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Towrelve Mordh Period Ended:

Sl aries & Fel ated Expense s
Office & General Expenses
Resrctunng & Reor ganizati on Charges (Reversals)

Longlived Asset Impairm ent
Totdl operating expenses
Operating(Loss) Income

less Rlestrucharing & Reorgarization Charges(Feversals)

less Long lived Asset Inpairmert

OperatingIncome (Loss) excluding resrictuing & reorgarization charges
(reversal) atud long-lived asset impairment

ChperatingTooene (Lossd) excluding resractiring & reorganization charges
(reverzals) and longlived asset dtmpairmment a2 & percertt tofevene
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